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Package label now  
#1 influencer for  
product purchasing.1

Almost 6 in 10 consumers indicate 
“clean label” is important to 
making purchase decision1

What consumers want4

Clean 
Ingredients Transparency Protein  

Enrichment
High-Quality, Great- 

Tasting Products

RXBAR® super consumers purchased multiple brands  
on a regular basis - traffic increasing behavior2

58% of consumers 
look for products with 
a short list of relevant 
ingredients6

Using real ingredients like: 
egg whites, fruits, nuts

No gimmicks, no hype. 
short list of  
real ingredients

10+g of protein per bar
ideal for a broad array  
of consumer occasions

Egg whites 
provide source of  
high quality protein5

#3  Healthy Lifestyle bar brand3

RXBAR® Chocolate Sea Salt  
is the #10 Healthy Lifestyle 
bar item3

RXBAR® is gaining momentum 
RXBAR® has seen dollar growth every quarter 
since Q2 of 20217

RXBAR® A.M. drives incremental dayparts 
with 50% of bar consumption occuring in the A.M.9

The introduction of RXBAR® A.M. in the convenience channel has 
increased the size of the total brand by 39%.10

RXBAR® (both Core + RXBAR® A.M. drives a higher basket spend
of +$1.28 more than the Nutritional Bar category.11

Half of all C-Stores are now carrying RXBAR®12

Simple and  
delicious ingredients 
including soft rolled 
oats, creamy nut butter, 
wildflower honey, egg 
whites, crispy brown rice, 
and pumpkin seeds


